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ARRB:

Sins of

Content Marketing
For the sin of stealing and promofing other people’s confent as pour swm,
For the sin of horing, lifeless content.
Eor the sin of blocks of text that canses readers’ epes to plaze over,
For the sin of confusing corporate-speak that obfuscates communications.
Eor the sin of nof integrafing pour brand infe newer content formats.
Eor the sin of nof opfimizing content for search.
For the sin of snly creating confent when pou have time.
For the sin of ending pour content before it sells ponr offering.
Eor the sin of typos and peor grammar.

. For the sin of nof extending each content marbeting project.

For the sin of nof socializing pour content.

. For the sin of nof promofing pour content.
. For the sin of nof fracking pour content marketing efforts.
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